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E x p e r i e n c e
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L e a r n i n g

p la ne t  

w e

I



The better I d id m y job,
th e m o r e d a m a g e I c a u s e d

I n s i g h t



H e l p t he advert is ing a n d m a r k e t i n g industry  
m a k e the c l ima te t rans i t ion n e e d e d so it 
only p romotes values, att itudes a n d  
behaviours a l ig n e d with a 1.5 deg ree wor ld

P U R P O S E D I S R U P T O R S V IS ION
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P u r p o s e Di sru p t ors W o r k
Cl imat e Transit ion t h r o u g h three workstreams

E D U C A T I O N M E A S U R E M E N T
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D e v e l o p i n g  
sk i l l s for 

creat ive w o r k

M e a su r i n g w h a t  
ma t t er s

C r e a t i n g n e w  
v i s io ns of a 
G o o d Life

C R E A T I V I T Y



W h a t is t he current relationship 
b et w een advert is ing a n d cl imate  
c h a n g e ?





W e n e e d to see a 7 0 % r e d u c t i on in 
lifestyle-related emiss ions in the U K



W e n e e d to contr ibute to a h a n d b r a k e tu rn
in emiss ions



A lens to consider: A d v e r t i s ed E m i s s i o n s

A d v e r t i se d E m i s s i o n s are the 
g r ee n h ou s e g a s (GHG) 
emiss ions that result from
th e uplift in sales generate d 
b y advertis ing.



W h a t are A d v e r t i s ed E m i s s i o n s ?



The first s t e p o n the industry’s journey of 
c l imate responsibil ity

● Ra ise awareness of c l imate c h a n g e
● Take responsibil ity for direct emiss ions
● Actions to m ea s u r e a n d reduce
● P r o m ot e susta inable lifestyles

Ad ver t i s in g ’ s E m i s s i o n s
A d Net Zero 2020



The n e x t step...

● Ra ise awareness of c l imate c h a n g e
● Take responsibil ity for direct emiss ions
● Actions to m ea s u r e a n d reduce
● P r o m ot e susta inable lifestyles

● Ra ise aware ness of
work a n d cl imate

● Take responsibi l i ty
with creative work

● Actions to m ea s u r e

A d v e r t i s e d E m i s s i o n s
2022

Advertising’s Emiss ion s  
A d Net Zero 2020



C a l c u l a t i n g Advertised Emiss ion s

A d v e r t i s i n g  
s p e n d

A d v e r t i s i n g  
re tu rn on  

i n v e s t m e n t

G H G
e m i ss io n s  

p e r £ of 
o u t p u t

A d ver t ise d 
E m i s s i o n s



C al cu lat in g Advert ised Emis s i on s for the U K

A d v e r t i s i n g  
s p e n d

A d v e r t i s i n g  
re tu rn on  

i n v e s t m e n t

G H G
e m i ss io n s  

p e r £ of 
o u t p u t

A d ver t ise d 
E m i s s i o n s



The UK’s 
Advertised 
Emi ss ion s in 
2019:

mi l l ion tonnes 
C O2 e



W h o is responsible for this?
T h e ‘advert is in g eco sy st em ’



C a n w e take full responsibil i ty for 
our c l imate i mp a c t ?



H o w to r e d u c e A d v e r t i se d E m i s s i o n s ?



P l a y i n g o u t t w o sce n a r io s



Lead ers c o - c r e a t i n g a m e t h o d to m e a s u r e their Advert ised
D e c e m b e r 2022
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The A d v e r t i s ed E m i s s i o n s R o a d m a p

L a u n c h  
Advert ised 
E m i s s i o n s  
report at  

C O P 2 6

C o - create  
m e t h o d to 

m e a s u r e  
p l u s a 

s t r a w m a n  
c o n c e p t

Cre a t e an 
M V P a n d  
test wit h  

early 
adopters

S c a l e to wider 
i n d u st ry a n d  

a d o p t e d b y G H G  
Prot ocol

I n d u s t ry m e a s u r e s a n d r e d u c e s total c a r b o n  
e m i s s i o n s b y 5 0 % b y 2030

2021 2022
M E A S U R E M E N T  
& C O N C E P T

2023
T E S T &
A D O P T I O N

2 0 24
A P P L I C A B I L I T Y  
& S C A L E

2 0 30



W h a t does this m e a n for m e d i a  
c om p an i e s?



H o w to r e d u c e A d v e r t i se d E m i s s i o n s ?



G o o d to g i v e s p a c e to t h e ‘green’



H e l p to transit ion t h e ‘amber’



W h a t a bou t the ‘red’?



The n e e d to see the w h o l e p ict ure…



The n e e d to see the w h o l e p ict ure…



The n e e d to see the w h o l e p ict ure…



The n e e d to see the w h o l e p ict ure…



The n e e d to see the w h o l e p ict ure…



W i d e n i n g t h e role of sustainabi l ity professionals

Media co n ten t ‘moves’ society

The va st major i ty of m e d i a organisat ions are f u n d e d b y a dve rt i s in g

The p r i m a r y g o a l of a d v e r t i s i n g is to drive (un su st a i na bl e) c o n s u m p t i o n

Y ou h a v e to in c l ude t h e A d v e r t i s e d E m i s s i o n s w h e n co n s id e r ing your n e t zero 
p lan s / i n flu e n c in g c o n s u m e r behaviour

Y ou h a v e i n fl u e n c e over t h e advert is ing o n your platform

Y ou h a v e to r e d u c e t h e A d v e r t i se d E m i s s i o n s of t h e ad ve r t i s i n g you carry if 
you are c o m m i t t e d to b e c o m i n g a n d m o r e su s t a i n a b l e / n e t zero 
or gan isat io n
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A Q U E S T I O N

Given w e are in a c l imate emergenc y , w h a t is
th e m o s t w e c a n do, so our children, 
n e p h e w s a n d nieces, have a beautiful planet  
to live on?


