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Environmental reporting…



A (very brief) history of corporate carbon 
measurement and management 
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What’s new: the rise of the dual pledge

“Sky will use its programming and social 
media to encourage others to #GoZero, 
spreading the word to millions of people 
every day.”

“We want the Guardian to play a leading role in reporting 
on the environmental catastrophe.” Powerful 
environmental reporting; focus on how people are being 
affected; use language that recognises severity of the 
crisis.”

“Digital, TV and radio will take part in a 
year-long special programming & 
coverage of climate change.”



Media under scrutiny



“Saving our planet is now a communications 

challenge. We know what to do, we just 
need the will."



We are entering the most critical 
decade of human existence. By 
the end of the ‘20s we will have 
largely decided the quality of life 
on this planet for centuries to 
come. There has never been a 
more urgent need for the 
superpower of media companies. 
The time to use it is now.

Christiana Figueres
Founding Partner, Global Optimism and Former Executive 
Secretary of the United Nations Framework Convention on 
Climate Change (2010-2016)



Media sustainability 
professionals have never 
exercised as much power 
as they do now…



It’s now your responsibility to create the next generation of 
Green Swans…

A Green Swan is a profound 

market shift changing paradigms, 

values, mindsets, politics, 

policies, technologies, business 

models, and other key factors.



Like looking at old family photos 
(again)…



A time for moonshots?



From Denmark’s dirty 
secret: 85% ‘black’ 
energy / 15% ‘green’ 
energy…

To world leader in 
offshore windpower: By 
2025, output will be 99% 
green… 



BHP Aims for a 50% 
Female Workforce by 
2025



A time for moonshots?



Thanks for listening

Christian Toennesen  I  @DrToennesen I christian.toennesen@carnstone.com   


