15 years of the RMF: what have we
learned?
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T his is the BBC's corporate social
responsibility update. Last year, we
published a2 comprehensive account of
activities and performance in line with our own
definition of what CSR means for 2 publicly funded,
public service media organisation (see page 13).
Here we are bringing you, in review formar, fresh
stories and insights into how the BBC is living its

living public value
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we need to invest in the digital future. This
process has inevitably put pressure on everyone
who works here. But wha this review highlights is
the undiminished commitment of our swaff o
deliver on the BBC’s aspiration to enrich the lives
of communities in the UK and around the world.
This CSR review for 2005 reflects what is already
being done. Our challenge is to use the

commitment to COrporate citi hip and o
delivering public value through its services to
audiences.

We are in the midst of making complex changes
to the way the BBC operates to help deliver savings

opportunities of new technologies and a2 more
creative, open BBC to build on this work over the
years ahead.

Mark Thompson, director general

Corporate social responsibility at the BBC
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How we performed

These charts summarise progress on Oimate Change Levy exempt sources
key BBC performance indicators. such as hydroelectric power stations,
The waste indicators show real wind farms and gas from landfill sites.
improvement in terms of increasing Transport (02 emissions increased over
the proportions of recyded waste (to 2004, reflecting international

Jjust below an ambitious target) and priorities. Measures have been
reducing total waste produced introduced to increase effidency of
(exceeding the target). vehides and travel which should result
Total (02 emissions reduced in a decrease over the longer term.
signifiantly in 2004 - reflecting

approximately 95% of all electricity Full information is at

used at the BBC being sourced from

Total Waste (kg per person) Overall CO2 emissions -
tonnes per broadcast hour

ll

Transport CO2 emissions Waste recycled
(kg CO2 per person) (as % of total)
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News & Current 168 items 71 items
Affairs

Children's 7 items 5 items
Radio 96 items 68 items
Online news 292items 123items

Delivering the vision — achievements 2002/03

The bigger picture

A managed approach

Reducing energy and
resource consumption

Purchasing and the
environment

e 2003 Recruitment of an Environmental
Manager

e 2002 First Environmental Report published

® 2003 Setting of targets against our
environmental policy

® 2003 Second Environmental Report published

e 2002 Implementation of an eProcurement
system

e 2002 Reduced the size of the Sky customer
magazine saving approximately 1,200 tonnes
of paper a year

Environmental reporting.




A (very brief) history o
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Carbon negative
by 2030

historical carbon
emissions by 2050
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Remove our

cemes - Effective today': Google vows to ‘eliminate entire
carbon legacy'

- corporate carbon

$1 billion climate
innovation fund

ment

s L ‘lf’ ?
Meh! T Apple commits o be 100 |
$Apple commits to be
2005 percent carbon neutral for its 2035

supply chain and products
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What's new: the rise of the dual pledge

News Opinion Sport Culture Lifestyle  More

Support The Guardian (&N €D

The Guardian's
environmental pledge 2019

“We want the Guardian to play a leading role in reporting

“Sky will use its programming and social on the environmental catastrophe.” Powerful
media to encourage others to #GoZero, environmental reporting; focus on how people are being
spreading the word to millions of people affected; use language that recognises severity of the
every day.” crisis.”
BAEE o s« News  Sport Wemher | iPlayer | Sounds
NEWS
“Digital, TV and radio will take partin a =
o e e fw i s = year-long special programming & RESPONSIBLE
Our Planet Matters: What's the BBC plan coverage of climate change.” MEDIA FSE]-ANSE[I}ISN[EWAB[[
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Our Planet Matters
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Pressure direct at fossil fuel companies

Greanpaace O

0 Necai Kicin © “ 4 ‘%

[ . ' 3
“Name storms after oil companies -- they're the ones | The
most responsible for climate change" by @bilimckiobe ; e / Guardian

Extinction Rebellion _
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BBC accused of ‘preaching about
climate change’ by guest BBC radio
edit:
Now: 5]
Pressure directed at media companies ®
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NEWS ANALYSIS

& How Rupert Murdoch Is
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Critics see a concerted effort to shift blame, protect

BOTH SIDES NOW

S -

(;u'l;ﬁnan"plniﬂm conservative leaders and divert attention from climate Extinction Rebellion warns ad
= g me— chunge. industry: 'You didn't think we'd

The curse of ‘both-sidesism’: How s : indeoty, You
climate denial skewed media - el P e
coverage for 30 years

By Joseph Winters on Jul 28, 2020

Exhibit 11: News headlines and social media posts referencing environmental issues between 2013 and 2018



“Saving our planet is now a communications
challenge. We know what to do, we just
need the will."




SUPERPOWER
OF MEDIA

We are entering the most critical
decade of human existence. By
the end of the 20s we will have
largely decided the quality of life
on this planet for centuries to
come. There has never been a
more urgent need for the
superpower of media companies.
The time to use it is now.

Christiana Figueres

Founding Partner, Global Optimism and Former Executive
Secretary of the United Nations Framework Convention on
Climate Change (2010-2016)
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Media sustainability
professionals have never
exercised as much power
as they do now...




It’s now your responsibility to create the next generation of

Green Swans...

A Green Swan is a profound
market shift changing paradigms,
values, mindsets, politics,
policies, technologies, business
models, and other key factors.
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From Denmark’s dirty

D D N G secret: 85% ‘black’

energy / 15% ‘green’
=nergy energ.“ "

To world leader in
offshore windpower: By -

Orsted - e










Thanks for listening
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